The Balancing Act Between Consumers
and Merchants in the Digital Payment Age.
Lately, there’s been a give and take between consumers and merchants. As consumers want to use new technology
to make payments, merchants have focused on how to best meet those demands. To shed light on where consumers
and merchants stand in this increasingly digital age, we consulted consumers as well as 200 U.S. merchants of
varying sizes and retail segments.*
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What Merchants Are Hearing

What Consumers Are Demanding

Over the past year, merchants have seen a major shift in
how consumers want to shop and pay
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Why Merchants Are Taking the Next Step
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To find out how Discover Digital Exchange (DDX) can help forward-thinking
digital players thrive in today’s world, download your copy of
Mobile Commerce Readiness: A merchant and consumer perspective.
®
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